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INTRODUCTION: THE CULTURE OF NEWS 10 THE RISE OF 'OBJECTIVE' NEWSPAPER REPORTING
[0 From smoke signals to daily newspapers [1 The emergence of popular journalism [ Separating *facts’ from
‘values' [1 The toil of ink-stained hacks [ 'Objectivity" as a professional ideal [ Further reading 201 THE EARLY
DAYS OF RADIO AND TELEVISION NEWS [0 BBC News on the "wireless' [J The start of radio news in the
USA [ The limits of 'impartiality": British television news [J US television news begins [ Further reading 3

0 MAKING NEWS: TRUTH, IDEOLOGY AND NEWSWOPK [ Structuring public debate [0 News values and
frames O Routinizing the unexpected O A hierarchy of credibility [ Issues of access I Further reading 400 TUE
CULTURAL POLITICS OF NEWS DISCOURSE [1 News and hegemony [1 The common sense of newspaper
discourse [1 The language of radio news [1 The textuality of television news [1 "The obvious facts of the matter’

[ Further reading 500 NEWS, AUDIENCES AND EVERYDAY LIFE [J Mapping the newspaper audience

[ Sceptical laughter? Reading the tabloids [J ‘Decoding’ television news [J The everydayness of news

O Conclusion [0 Further reading 600 THE GENDERED REALITIES OF JOURNALISM 0O Feminist critiques of
objectivity J Macho culture of newswork O Gender politics of representation [J (En)gendering violence in the
news O Further reading 7] 'US AND THEM': RACISH IN TH[ NEWS 0O Naturalizing racism [J Reporting law
and order [J The enemy 'Other’: journalism in wartime [ Al-Jazeera and the sanitization of war [ "Writing white":
ethnic minorities and newswork [ Further reading 800 JOURNALISM ON THE WEB: SEPTEMBER 11 AND
THE WAR IN IRAQ O News on the Internet [J Reporting September 11 (1 Citizen-produced coverage

[J Searching for answers [J Blogging the war in Iraq O The digital divide O Further reading 9C1 ‘GOOD
JOURNALISM IS POPULAR CULTURE' [J Ratings, profits and relevance [ Celebrities, tabloidization and
infotainment [ Strategies for change [ Points of departure (I Further reading Glossary References
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[0 O rences at certain localities and not others; second, readers are concerned with the activities of only specific
organizations; and third, readers find only particular topics to be worthy of attention.] I In light of this set of
working assumptions, Tuchman (1978: 25-31) maintains[] [ that three interrelated methods of dispersing
reporters can be described using the following criteria: geographic territoriality, organizational specialization and
topical specialization.[] O First, 'geographic territoriality" is the most important of the three methods basic to the
news net. Each news organization divides the social world into distinct areas of territorial responsibility so as to
realize its respective 'news mission'. Assessments can then be made as to where news is most likely to happen - in
effect, as McQuiail (1992) notes, a self-fulfilling tendency - thereby allowing for a considerable degree of
pre-planning. The news mission is a double-sided dynamic: on the one hand, it conforms to certain presumptions
regarding what the audience 'wants to know' while, on the other hand, it sets these presumptions against pre-given
financial and technological constraints (on the importance in this regard of the international news agencies, such as
Reuters, Associated Press, United Press International and Agence France Presse, see Wallis and Baran 1990; G.
Reeves 1993; Herman and McChesney 1997; Boyd-Barrett and Rantanen 1998; van Ginneken 1998).[0 [ Second,
‘organizational specialization’ is another method for dispersing reporters.[] [1 Beats and bureaux need to be set up
in connection with the numerous organizations that are regularly 'making news' in that specific territory. Examples
range from the "crime beat', including such places as the police station, courts or prisons, to other sitesroutinely
generating news like the city council, the fire and rescue services, the health authority, and so forth. Due to their
formal status as sources of centralized information, these sites are legitimized as the preferred places for
newsworkers to collect the facts they require.[] O [ (I
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