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Unit 1 Marketing concepts Text 1.1 What is marketing? Text 1.2 Exchange relatinoships Text 1.3 Marketing is
good for you:revival in the fortunes of Scotch whisdyUnit 2 Products Text 2.1 Give benefits not products Text 2.2
Matching products and markdets Text 2.3 BrandingUnit 3 Place Text 3.1 Placing goods in the maket place Text 3.2
How shelf space nade Eecover Text 3.3 Fast foodUnit 4 Promotion Text 4.1 The promotion mix Text 4.2 Premier
seeks a premium Unit 5 Pricing Text 5.1 Is price all that matters? Text 5.2 Setting the price Text 5.3 How price
signals kproduct quality Text 5.4 Price goes by many namesUnit 6 Marketing services Text 6.1 The nature and
characteristics of services Text 6.2 V & A refreshes the arts Text 6.3 Person marketingUnit 7 International
marketing Text 7.1 Breaking into an unreceptive market Text 7.2 The world's champion markdters:the Japanese?
Text 7.3 HeinzightUnit 8 Marketing and society Text 8.1 Societal marketing Text 8.2 Old cars get a new lease of life
Text 8.3 Reincarnatio in the design studio Text 8.4 No smoke without brand fire Answer KeyD [0 0 00 [0 00 1.1
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