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OO0O00O OO0 Advantages of Musical Appeals Using a well-known song in an advertisement creates certain
advantages. The primary benefit is that consumers already have developed an affinity for the song.Brand
awareness,brand equity,and brand loyalty become easier to develop when consumers are familiar with the
music.This occurs when consumers transfer an emotional affinity for the song to the product.One variation is to
purchase an existing song and adapt the ad to the music.Using popular songs may be expensive.The price for the
rights to a very popular song can be in the range of six to seven figures.35 The Internet company Excite paid $7
million for the rights to Jimi Hendrix's song "Are You Experienced,"and Microsoft paid about $12 million for
"Start Me Up?" Alternate Methods An alternative method of developing music has emerged,primarily because of
the Internet.More cooperation now exists between musicians and marketers.Some musicians view advertisements
as a way to get their songs heard.Marketers see an opportunity to tie a new,exciting song to a product.Many
consumers are also interested in finding out who performs the music in various ads.The Internet provides the
opportunity not only to find out,but also to post it for others to enjoy on sites such as YouTube.When an ad only
contains part of the song,many firms place entire tuned on company Web sites or on YouTube so that individuals
can download them. Occasionally,a song written for a commercial will crack Billboard's Top 100 list.Jason Wade,a
singer in the band Lifehouse,had never written a song for a commercial before.After viewing a copy of the
60-second commercial for Allstate Insurance produced by Leo Burnett Agency,Wade wrote a song entitled "From
Where You Are." The commercial promoted Allstate's safe-driving program for teenagers.After the commercial
aired,the song was made available on iTunes.Within 2 weeks,sales were high enough for the song to reach number
40 on Billboard's charts. RATIONAL APPEALS A rational appeal follows the hierarchy of effects stages of
awareness,knowledge, liking,preference,conviction,and purchase.A creative designs the advertisement for one of
the six steps.An ad oriented to the knowledge stage transmits basic product information.In the preference stage,the
message shifts to presenting logical reasons that favor the brand,such as the superior gas mileage of an automobile.A
rational advertisement should lead to a stronger conviction about a product’s benefits,so that the purchase
eventually will be made.
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