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内容概要

　　南京大学商学院于2011年6月5—6日召开“第七届企业跨国经营国际研讨会——转型经济中与后金
融危机时代企业管理”研讨会。
本次研讨会基于转型经济时期和后金融危机的时代背景，结合当前中国经济建设和企业发展的需要，
集中探讨企业跨国经营管理过程中面临的一些重大课题。
主要包括：企业对外直接投资与跨国企业经营、跨文化管理、后金融危机时代的经营策略、转型经济
中的人力资源管理、工作—生活质量提高、组织发展和变化、劳资关系管理、市场管理、冲突管理、
创业与企业家精神、风险管理、物流与电子商务、管理伦理、公司理财与会计、银行、金融与保险、
技术与创新管理、中日两国经济发展与企业管理（由中国南京大学商学院、中国人民大学经济学院和
日本九州大学经济学部共同举办的第六届联合国际研讨会），以及由南京大学商学院与西通·希尔大
学共同举办的中美女企业家创业专题国际研讨会。
本次研讨会共收到了国内外征文100余篇，经过大会组织专家匿名评审，有67篇论文被录用并汇集成这
本由赵曙明、JoelGLASSMAN、刘洪和刘春林主编的《转型经济中与后金融危机时代企业管理（精）
》。
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between Top Management Team Fault Lines and OrganizationalPerformance in the Context of Chinese
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and the Case of GuanxiTrade in Health Services and the Emerging Economies: Challenges and Opportunities for
ThailandIntegrating CSR Initiatives in Business: An Organizing FrameworkThird Generation Family Businesses: A
Comparison of Succession Issues in Two Brazilian CompaniesComparison of Knowledge Assimilation and
Exploitation in Corporations with Different Ownership IdentityThe Background, Path and Enlightenment of
Privatization in Japanese and South Korea's Telecom OperatorsA Marketing Research Roadmap of the Loyalty
ParadigmPart Ⅶ Innovation, Accounting and Finance in a Transitional Economy and Post Financial
CrisisArousing Employee Creativity: Construction of New Research FrameworkStudy on the Selection of Key
Elements about Conceptual Framework of the Government Accounting-Data Analysis Based on Survey of
Chinese Government Accounting ReformSurvey Research on Influential Factors Concerning Conceptual
Framework of Government AccountingInnovation Communication on the Internet-the Missing Link between
Technology and Marketing SuccessA Study of the Impacts of Human Resource Management Practices on
Employee Creativity and OrganizationalInnovationEmployee Innovation in Mergers and Acquisitions: Interactive
Effects of Threat Perception, LMX and TMXApproach to Defining the Roles,and Functions of Government
AccountingUnderstanding Technological Innovation: Based on Multi-Dimensional and Evolutionary
PerspectivesDeterminants and Price Discovery of China Sovereign Credit Default SwapsThe Growth of the Family
Enterprises As Influenced by Institutional InvestorsIs "Guanxi" Really More Important than Formal Contract for
Innovation of an Alliance in the MarketingChannel? The Evidence from ChinaStudy on Elements of the
Government AccountingWhat I See, What I Do: CEO Hubris, CEO Attention and Firm Innovation
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章节摘录

版权页：插图：2. Historical Analysis of State-owned Retailers and Foreign Retailers' Strategic IntegrationThe
historical analysis of this article is based on time series analysis, dating from the reform and openness in China in
1978. Four stages are used to analyze the dynamic competitive behaviors Of different types of enterprises according
to the change of government's policies about investment and operation of foreign enterprises in China (Long,
2001).2.1 The First Stage: The Prohibited Entry Stage (1978-1991)At this stage, the Chinese Government
completely prohibited foreign retailers from operating any wholly-owned or joint ventures dealing with retail and
wholesale business. Native retailers in Guangzhou successfully avoided direct competition against foreign retailers.
They took advantages of policies to promote the development of Guangzhou retailing. Not only did the native
retailers begin to build the commercial network layouts which contributed to the establishment of professional
markets of a certain scale, they also started institutional reform. Even if foreign retailers such as Carrefour and
Metro AG had already begun doing transnational business at this time (Huang &amp; Sternquist, 2007), they were
still prohibited from setting up stores by market entry policies. Scot (1995) argues that legal regulations in the home
and host country represent the strongest environmental pressures faced by organizations.Therefore, only by capital
penetration using policy loopholes could the foreign retailers enter the Guangzhou retail market, which part of
capital, however, still had only a tiny influence on the whole retail business in Guangzhou. All in all, at this stage,
state-owned retailers began to build their commercial network while foreign retailers grew as a threat to
state-owned retailers.
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编辑推荐

《转型经济中与后金融危机时代企业管理》是由南京大学出版社出版的。
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