000 0O, tushu007.com
<«<OQ000O0000Oods>ss

gobooo

O00<<0O000O0ODOOOd>>
1300 ISBNUO O 0 9787508436326
1000 ISBNO U0 10 7508436326

00 od oo 2006-5-1
gooooboooogooao
goooon

000269

guooobobbogooooopbrbbbggoooobbbgooooon

00000000 http://www.tushu007.com

Page 1



000 0O, tushu007.com
<«<OQ000O0000Oods>ss

goon

gbooboboobodb-21000b00bo0obobuooboobobooboon
gobboobbuoooooobobbbbodgd
gobbobbbodgoouobbobbbuoooogobooo
gobbobbbuoogooobbobbuoooogobobobboooooobobobboougg
gooooooo
gobbobobbbddod-2000obobboodooooobobbbuooooobooobo
gobbobobbuoggogobbobobbiooooooboobbooooooooboooo

Page 2



000 0O, tushu007.com
<«<OQ000O0000Oods>ss

good

Part One Fundamentals of Advertising[] [ [0 [0 Chapter 1 Relationship Between Advertising and Marketing[l [
0 O O O O O Chapter 2 Advertising BusinessCl [ [0 Chapter 3 Advertising Research(J [ [0 [ Chapter 4
Advertising Budgetingl [0 OO O Chapter 5 Creative StrategiesC] [1 [0 (O Chapter 6 Advertising Production] [ [J
[0 Chapter 7 Publication Mediald OO OO (O Chapter 8 Broadcast Mediall [0 [0 [0 Chapter 9 Other Mediall (I [J

[0 Chapter 10 The Measurement of Advertising Effectivenesst] 00 OO O O OO Part Two Application of Advertising
0 O O O Chapter 11 Retail Advertisingd] O [ O Chapter 12 Industrial and Trade Advertising] 0 0O 0O 0O O

[0 Chapter 13 Public Relations and Corporate Advertising[l [0 00 0 O O O O O Chapter 14 Noncommercial
Advertisingl] [0 00 O O Chapter 15 Intemational Advertising(l O O O

Page 3



000 0O, tushu007.com
<«<OQ000O0000Oods>ss

goon

gboobobooboob-21000bo0booobuoobboooboboobooobooboo

gobbobbooggoogobobo
gboobooboobodbb-2100b00boobobuoobbooboboobboobobooboon
gobbobbbudgoogobbobbbouooooobobbobodogo

Page 4



000 0O, tushu007.com
<«<OQ000O0000Oods>ss

goon

gobboooboupbDFODODDODOOOO0O0O0OO0OOOODOOO

0000000 :http://www.tushu007.com

Page 5



