<gpguotg>>

gobooo

O00<<0ODOoDoogs>>
1300 ISBNUO O 0 9787562430414
1000 ISBNO O 10 7562430411

0 0dod oo 2006-1
gooooboooogooao
goooon

000380

0 00 U 461000

000 0O, tushu007.com

gobbobbobougoggopbrODooobbbobooooooobon

00000000 http://www.tushu007.com

Page 1



000 0O, tushu007.com
<OQO00d0O0mn>>

goon

gobbobbbuoogooobobbbbodoooogon
gobbobbbuoogooobbbobbuoooogobbobbooooooobobbooog
gobbobbbuodgooobobobbuodoogobobobbooooooobobboougg
goon
gobboobbbuodgoguobobobbuodoodobobobobooooooobobboougya
goon

Page 2



000 0O, tushu007.com
<OO00Ogdods>>

good

Chapter 1[0 Overview of Internet and E-commerceld] Learning objectivesC] Introductiond] 1[0 What is the
Internet?] 200 Internet-based E-commerce] 3[] Potential benefits of electronic commerce for businessest] 4

[0 The Development of E-commerce and new economic paradigms] Summary[] Review questions[] Case study
and projectChapter 20 E-commerce Business Models and Concepts] Learning objectivesC] Introductiond 1

[0 E-commerce business model 200 Major business-to-consumer (B2C) business models] 31 Major
Business-to-Business (B2B) business modelsC] 40 Business models in emerging E-commerce areasC] 500 How the
internet and the web change business: basic businessC] [J [0 conceptsC] Summary[d] Review questions] Case
study and projectChapter 31 Enterprise Resource Planning[d] Learning objectivest] Introduction] 1[0 What is
ERP?00 200 How can ERP improve a company's business performance?] 300 Administrative consideration of the
timed 400 Administrative considerations of the cost[] 50 Payback from ERP: when and how much[ 6

[ Configuration of ERP softwarel] 700 ERP and E-commercel[] Summary[] Review questions[] Case study and
projectChapter 401 Customer Relationship Management[] Learning objectivesl] Introduction] 10 Definition
of CRMO 200 Importance of CRM 30 Goals of CRMO 4[] Leading industries in CRM implementations(] 5
O Innovative ideast] 600 E-CRMO 70 Implementation of CRMO 8[] Reason for the failure of CRMO 9

[J Customer profitabilityl] Summary] Review questions[] Case study and projectChapter 5[1 E-commerce and
Supply-chain Management[] Learning objectivest] Introductiond] 101 Supply-chain management] 21 Why is
supply-chain management so important?] 300 Controlling variability across the supply-chain] 400 How should
a supply-chain be designed?] 500 Supply-chain architecturel] 6[1 The relevance of E-commerce to the
supply-chain] 700 The Impact of E-commerce on the supply-chain(] 81 E-commerce and supply-chain
integration] 901 Traditional E-commerce vs. E-supply-chain(] 1000 The importance of electronic data
interchange inJ 00 OO E-commerce and supply-chaind] 1100 An approach to E-technology acquisition and
justification in0 [0 O supply-chain managementd 1200 E-commerce and global supply-chain managementd] 13
[0 The issue of trust in supply-chain management] Summaryd Review questions] Case study and
projectChapter 601 E-commerce and Purchasing Managementd Learning objectivesC] Introductiond 100 What
is purchasing management?] 200 JIT purchasingd 30 JIT supplier selectiond 40 JIT purchasing and
performancel] 501 Future of purchasing managementd 61 Why is purchasing management so importantin
E-commerce?] 700 E-commerce purchasingl] 800 A model for e-purchasingl] 91 E-commerce purchasing
strategiest] 1000 Improving E-commerce purchasing processt] Summary[] Review questions[] Case study and
projectChapter 701 E-commerce and Forecasting and Schedulingl] O O O O Management[d Learning objectives
O Introduction 10 What is forecasting and scheduling management?(] 2[] Why is forecasting and scheduling
management so important in(] [ 00 E-commerce? 301 Integrating forecasting into the E-commerce operations
O 40 Integrating scheduling into the ERP system 500 Automating to improve schedulingdd Summary[]
Review questionsl] Case study and projectChapter 801 E-commerce Payment System[] Learning objectivesl]
Introductiond 100 Payment systems[] 2[1 Credit card E-commerce transactions] 3] E-commerce digital
payment systems in the B2C arenall 4[] B2B payment systems[] Summary[] Review questions] Case study and
projectChapter 901 Internet Security Concernsl] Learning objectivesC] Introduction] 1[0 The E-commerce
security environmentd 200 Security threats in the E-commerce environment[] 3] Technology solutions] 4

[ Policies, procesures, and laws[1 Summary[] Review questions] Case study and projectChapter 10

[0 E-commerce Marketing StrategiesC] Learning objectivest] Introduction] 100 Consumers online: the Internet
audience and consumer behaviord 200 Basic marketing conceptst] 30 Internet marketing technologies(] 4

[0 B2C and B2B E-commerce marketing and branding strategiesT] 500 Online market research: knowing your
customer] Summaryd Review questions] Case study and projectGlossarySources of Materials and Works
Cited

Page 3



000 0O, tushu007.com
<OQO00d0O0mn>>

goon
gobboooboupbDFODODDODOOOO0O0O0OO0OOOODOOO

0000000 :http://www.tushu007.com

Page 4



